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CULINARY CLASSIC: The Food & Wine Magazine Classic in Aspen, the Super Bowl
of culinary gatherings, turns 25 this year. To celebrate, Food & Wine magazine plans
to raise $1 million for Farm to Table, a national effort to support local farms through
the Grow For Good campaign.

To kick off the fundraising, F&W will donate 4 percent of the cost of every F&W
Classic ticket to Grow For Good. Tickets for next year's event, June 15-17, are on
sale for $975 apiece at foodandwine.com/classic or by calling 877-900-WINE.

"I think this year will be the largest gathering of superstar culinary talent Aspen's ever
seen, and all for a cause that will make a significant impact on the future of our
farms," said Denver PR princess Sheri Heedum, who's handled press at the event for
15 years.

Cooking demos include Emeril Lagasse's "New Orleans Fish House," Thomas
Keller's "Secrets From the French Laundry," Giada De Laurentiis' "Everyday Pasta"
and Masaharu Morimoto's "Sushi and Sashimi Morimoto Style."

Danny Meyer, owner of several New York restaurants, including Grammercy Tavern
and Union Square Cafe, will present a seminar on "Green Grapes and Ham" and
wine expert Josh Wesson will explore "Like Wine For Chocolate."



